
High flyers
Brazilian airline upholds female pilots as role models for
young girls
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Only 2% of all pilots in Brazil are women. Azul employs more female pilots than
any other airline in the country and decided to help inspire a new generation of
flyers.  

From now on, children will be invited inside the cockpit of each plane flown by a
woman. The brand hopes that seeing a woman fly a plane will inspire girls, and
boys, that they could one day become a pilot too.

Those who Fly Further was designed with Isobar Brasil, São Paulo.
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Authentic empowerment / Opening up the cockpit is a small gesture that speaks
volumes about Azul and its values. It suggests the company cares about more than
just making profits and is prepared to play an active role in creating a better world.

Feminism has been a popular territory for brands in recent years. According to a
SheKnows Media survey, 53% of consumers say they’ll make purchases based on
women being portrayed favourably in the ad. And ads that portray gender equality
have a 26% higher purchase intent rating, cited P&G chief brand officer Marc
Pritchard at the 2017 Tina Brown Women in the World Summit in New York. Azul’s
call for gender equality feels authentic, especially when compared with many other
ill-judged and poorly-received attempts at ‘femvertising’. 

This is partly because Azul has the credibility to tackle gender disparity among
pilots as it employs more female pilots than its competitors. But the campaign also
feels authentic because it is centred around an action - Azul is literally opening a
door to young girls who might otherwise never have dreamt of being a pilot.  

It’s relatively easy for a brand to create an empowering film with an emotive tagline
but few of the brands that do so follow up their communications with practical
actions to make a difference. For example, State Street Global Advisors, creator of
the lauded Fearless Girl statue, came under fire when people discovered that it
doesn’t deliver equal pay and that only 27% of its board of directors are female.
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